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GUIDING OUR SUSTAINABILITY STRATEGY
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MATERIALITY ASSESSMENT
Ryder conducted a materiality assessment in 2018 to trategicall guide our sustainabilty management Thi h
) included tizat ourmost I, social, and topics

in terms of impact on our industry, our business, and our stakeholders. To dentify a universe of potentially relevant ESG topics, we reviewed internal documents,

industry and peer reporting, and sustainabilty frameworks. We prioritized these t
our investors, Board of Directors, peers, customers, suppliers, and others. We then synth

findings are outined in the materiality matrix below.

based on level b

d our stakeholders, including

ized th 0 idated the

leadership. Our

During

our stakeholde

value chain. The

9
which this report s based, their defnition, and where in our value chain they make the most impact,
Topic DEFINITION BOUNDARY LOCATION IN REPORT
Community nvestment e,
Toal communtes f mprovetepaces we
T and work Extemal:Commuites, Potenial employees
Customer Focus CustomerFocus
customers anddemonsratng excellnt
customer senic o ensureconined Extema:Cusomers
businss growth
Diversity, Equity & Inclusion Ou e

E-Commerce

Ethics & Itegrity

Fleet Energy & Emissions

perspectives, and experinces houghout

practice, andpromoting equaly and
Incusvenessinth worklace

captalzeononfne commerce and
digzation tends

Externl: Customers, Suppiers

standards of hoestyand ity cross

benarior

s & negrty

GHG emissions of Ryders operations, and

fuel eficiencyandatematie fuel
technclogy

Human Captal i, devop | ouropt
i et ot
o
bt s n.mm, e
snd e
Operational Energy & Emissions
qunie it s ofces sy
Tenevable erey e Emonment, Goerments
s poselt Ryder and s valuechan though
e s el chan o
ncressed eccing and esporsbiedspossl i Evronment
Safe saey
Y icludng der saeyprocede, g
e
cutomers i safeandeaty
Security o seury
plns o nire bsinesConaty o e
oo athr ey ottt
eletulgopry.snd o il
fomaton o desuctv s snd
wasbriegses
Vehicle Sharing

ARCHIVE OF PREVIOUS REPORTS

[T —
R
Fomm——

e, st st b
sl o e n e forw
rskcrsoro

Ryd

er
Ever better.

et sttt e frmstion i

ok Acsord g esewardiooing

ends,technologes, and pltioms

v sttty el ot nd rogrs; o s otk o
i ssamerts e basd s u et o,
o o st s el by s ok

s specttinswo

B e e e e
gy, ol 1ch forwloking semensspeskny o h e ey

FOSTERNG TALENT ONERSTY 8 EQUALTY

FLEET MANAGEMENT | DEDICATED TRANSPORTATION | SUPPLY CHAIN SOLITONS

P T

tamens shodd b skt e

Extemnl: Customers

REPORT DOWNLOADS

IR ——p—

tors whh i

on gt e many ik o

o
it ot 1t s

I«

il th e of PP S it

thoughwe bl ther s sl s o etk sttmes, o ot e could bty e, Forwrlocki stenens e

T

s managementopdcallsuch

e wederh st bl et o syl ook

RIOER CORPORATE HEADQUARTERS
1650 N 0STH STREET MIAMLFLORDA 3178

¥ E in



